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lasted less than a year. The higher ups
figured they could make a lot more money
playing country music songs, so they
switched formats and us news types found
ourselves chasing other jobs.
After a brief stint as a television reporter, I
decided Vegas wasn’t “in the cards” for me,
so I headed back to the bay area to join
my father’s advertising agency. Six years
later, I decided to break out on my own
and venture into the wacky world of voice
overs…and the rest as they say…is history.

G

rowing up in the SF Bay Area, I
remember being enthralled as a
young teenager, listening to radio
broadcasts of all the local sports teams
in the comfort of my upstairs bedroom.
Back then, I had no idea you could
make a decent living talking in front of a
microphone but the idea somehow struck
a chord with me. And I certainly didn’t
know that years later I’d be afforded the
opportunity to do P.A. Announcing for the
Raiders, Stanford and Cal football teams,
the A’s and the San Jose Earthquakes.
After graduating with a communications
degree from UCLA, I headed into the radio
hinterlands hoping to jump start my newly
chosen career. I excitedly accepted a job as
the news director of the only radio station
in a small farming community in California’s
Central Valley. “News Director” was a nice
title. I was the entire news department.
A year later, I was headed to the glitz and
glamour of Las Vegas where I had signed
on as the morning news anchor of a newly
minted all news radio station. That gig

One night a number of years back, when I
had jet black hair and more of it, my wife
and I headed out to a local watering hole to
enjoy dinner with some good friends. At one
point during the meal, my buddy blurted out
to me, “Gary, you have the easiest job in the
world. All you have to do is talk a little and
people cut you a check.” I nodded, and then
decided right then and there to call his bluff.
“Ralph,” I said, “I’ll tell you what. After
dinner, let’s head back to my recording
studio in our backyard, and we’ll do a little
experiment.
Thirty minutes later, Mr. “Anybody Can Do It
Voice Guy” was in front of the microphone
reading some copy while I was recording
his takes. I could see the sweat glistening
on his brow as he stumbled through his
delivery. “Keep going!” I implored, as he
quickly realized that there was a little more
to it than he originally thought. Making sure
he had a little “humble pie” for dessert, I
played him back his dreadful performance.
Then I read and recorded the same copy.
Suffice it to say, he had a new-found
appreciation for my line of work.
I hesitate to call it “work”…because
continued on p. 2
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Talking For a Living, continued from page 1
for the past 35-plus years, I’ve had the
pleasure of “talking for a living.” Granted,
it’s a somewhat unique occupation. I
doubt there are tons of parents out there
encouraging their kids to pursue reading
commercials or corporate narrations for
a living. But somebody has to do it and
it might as well be me or you. Besides, it
beats being a mortician, although that’s
probably a more lucrative field since the
competition isn’t as “stiff.”
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is that if you’re working regularly, you
getting paid like a well-respected attorney.
Hang on a minute, that’s probably an
oxymoron. Let’s rephrase that and say
if things are going good, you can make
physician type wages. While the doctors are
trying to cure cancer, I’m hawking the latest
flavor of Doritos on a national radio spot.
Everybody has their priorities. If times are
tough and the jobs aren’t lining up, you’d
probably be better off flipping burgers at
McDonald’s.

The voiceover business isn’t one for the
faint of heart. If you can’t handle rejection,
definitely find another line of employment.
And 99% of the jobs are booked on a
moment’s notice. Out of literally thousands
of jobs I’ve done, I can count on one hand
those that have been booked more than a
week in advance. Yet somehow I managed
to put braces on all four sons and get them
through college. Thankfully, they went the
public university route.

Fortunately for me, there have been more
busier days than slow ones…and unlike a
lawyer or doctor, my office hours are better.
So is my commute…it’s about 30 feet
from my palatial mansion to my full blown
backyard recording studio. By the way, I’m
prone to gross exaggeration. Also, nine
months out of the year I wear shorts and flip
flops to work and even shave and shower
every once in a while. What’s not to like.

People are always curious to know what
people of my persuasion make. My answer

Unlike years past, it’s easier to get into
the voice-over business now. All you need
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is a computer, some software, a decent
microphone and a quiet place to record.
Voila…you’re in business! Now getting the
work is another story.
My advice to you if you’re interested in
dipping your toes into this wacky world is
to first do some homework. Familiarize
yourself with the business. There are
numerous books plus articles on the
Internet that will shed light on the voiceover
world. Take a class either locally or perhaps
online to see how you stack up with others
who may have the same interest. Just
because people say you have a nice voice,
nothing is guaranteed. There are thousands
of people with nice voices. Like any other
vocation, it takes some practice to hone
your skills. Just ask my dinner partner and
wannabe voice guy, Ralph.
Here are samples of my latest VO demo
for your enjoyment…I hope!

»

Click speaker for example
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How I Got the Best Seat
in the House

G

etting the best seat in the house
is no easy task, especially for
female announcers. The NASPAA
asked three female members who have
successful announcing careers to explain
how they acquired that seat. Here’s what
they had to say.
Anita Tsuchiya,
CPAA
University of Utah
My announcing
journey started
with a stroke of
luck that I turned
into a new career
goal. In 2014, I
covered the Salt
Lake Community
College baseball
team for an
online column (now defunct). The sports
information coordinator approached me with
a request; would I be a fill-in announcer for
an upcoming home series?
He had me announce one inning and
determined I was good to go. I have some
theater training, so I knew my voice projects
well. During my first full game, I discovered
how much more I enjoyed being part of
the game than just passively watching
it. Afterward, I could not wait for another
chance to fill in.
And then the unexpected happened. The
regular baseball announcer was laid-off midseason, so I was promoted. Also that year,
the baseball team won the regular-season
title. This meant Salt Lake would host the
post-season tournament that determined
which teams went on to the district and
national junior college championships.
That weekend, I announced 72 innings of
baseball over three-and-a-half days.
That was it; I was hooked. I started looking
for more sports and venues. I joined the
National Association of Sports Public
Address Announcers (NASPAA) and got my
NASPAA certification. I wrote articles for the
NASPAA newsletter, The Voice. Next, I started

actively promoting my services around town.
I built a website that detailed my sports
background and posted client testimonials
and sample clips. I networked with past and
current clients and asked them for referrals.
Twice a year, I sent out emails to local
colleges and sports organizations inquiring
about announcing opportunities.
Fast forward to the present. I have had to
great fortune to work in hundreds of games
for the University of Utah (NCAA DI, PAC12),
Salt Lake Community College (NJCAA DI),
and Westminster College (NCAA DII). In
addition to baseball, I have announced and
emceed events in soccer, softball, volleyball,
basketball and even alpine skiing. This fall,
Utah Hockey (American Collegiate Hockey
Association) added me to their broadcast
team. I provide live play-by-play and color
commentary for their YouTube game
broadcasts. And I have new skills for my
voice-talent toolbox.
This adventure-filled journey keeps me young
and eager for every upcoming season. I have
watched athletes grow and develop. I have
cheered teams on their way to becoming
champions and agonized over their near
misses. I have been part of giving special
due to players, coaches, volunteers and
staffers. I am surrounded by other folks who
share my passion for the game. I have been
blessed with all these privileges and more,
watching from the best seat in the house.
For women wondering how to break into
announcing, I believe your gender should
not be a hindrance. The following tips have
enabled me to announce nearly as many
men’s sports as women’s, including men’s
baseball, skiing, soccer and ice hockey.
The “secret” is that I present myself as a
professional service provider and contracted
member of the staff. Be a host, not a superfan homer seeking attention from other
fans. The more you know about your sport,
the better. Memorize not only the rules, but
also officials’ hand signals. I also believe
the best announcers, male or female, have
strong voices. If you do not know how to
project your voice, consider getting a little
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coaching from someone who sings or has
theater experience. Good luck!
Anita Y. Tsuchiya has been a member of
NASPAA since 2018 and is a NASPAA Certified
P.A. Announcer. She announces, emcees, and
broadcasts for the University of Utah (NCAA DI,
PAC12), Salt Lake Community College (NJCAA
DI), Westminster College (NCAA DII), and Utah
Hockey (ACHA D1/D1) in Salt Lake City, Utah.
Dorothy Mayabb
Kansas City, MO
Some people say
it’s not what you
know, but who you
know. Or it’s better
to be lucky than
good. I think both of
those statements
are true when
it comes to P.A.
Announcing. Being
in the right place at
the right time with the right people around
you can make all the difference, and I know
it did for me.
I’d been doing some announcing at the
high school level, and wanted to advance
my skills. I wanted to learn more, do more,
submerse myself in it. My husband was a
college wrestling official, and I usually drove
to all the meets he officiated. At those
meets, I usually knew the coaches because
I had already been around the sport for
years as a fan and tournament worker.
Many of those coaches had told me that
I should be doing more announcing, but
that most had regular P.A. Announcers, and
usually when someone got an announcing
gig, they didn’t give it up easily. I told them
I understood, but that I was there if they
needed me, even if it was just to cover
so their P.A. Announcer could go to the
restroom or take a lunch break.
At one such college tournament, the
announcer didn’t show up. The coach
called me over to the head table and asked
if I wanted to announce the tournament
continued on p. 4

How I Got the Best Seat in the House, continued from page 3
that day. I told him I absolutely would. I
bombarded those around me with questions
throughout the day, like, did I sound okay,
what I should change, what would be better,
what they did and didn’t like, etc. I asked
wrestlers and coaches the same questions
when they came to the table. I wanted to
make sure that I took full advantage of this
opportunity to learn and grow, while I had
the chance.
The coaches told me they appreciated my
honesty and my candor about my lack of
experience and respected my willingness
to learn. The athletes appreciated that
I wanted to learn their names and say
them correctly, not only for them, but for
their families in attendance. I told them
that as someone with a brutal maiden
name (Milakovich) that was always
mispronounced, I didn’t want to do the
same to anyone! The coach who asked me
to step in said that he noticed my tweaks
and changes throughout the day, and that
he was glad he’d given me the opportunity.
He then invited me back to announce the
next tournament a couple months away.
That’s how it all started. I made sure I
was always in a place where I could jump
in if anyone needed me to, and when I
was asked, I tried to learn every time.
Opportunities didn’t ever just drop into my
lap; I went out and found them and put
myself in the position to grab them when
they presented themselves. I think this is
even more important for females who are
trying to break into a male-dominated sport.
At the time, wrestling was mainly a men’s
sport. There were some females who
wrestled, but at the high school and college
levels, that was an anomaly. There are
times when I feel like I need to work harder
than some other P.A. Announcers as a
woman, but I don’t mind it. At this point in
my career I feel confident in my abilities and
the level to which I perform. With that said,
20 years later I still ask coaches who I work
with how I can get better. I want them to tell
me what they like, what they don’t like, what
I can do to spotlight their programs and
their athletes. I still want to learn, improve
and grow. You can’t ever stop learning or
evolving.

Based on my experience, getting the best
seat in the house is about continuing
to show up, doing the work, and putting
yourself in a position to contribute. While it
isn’t always easy, it’s definitely worth it!
Dorothy Mayabb began her announcing career
in 2000 at the high school level. Two years later
she was also behind the mic at the college level.
She then added international announcing in
2005. She has announced volleyball, men’s and
women’s basketball, track & field, but announcing
wrestling is her speciality and passion. She has
been the announcer for the NAIA Wrestling
Championships since 2014 and the NCAA
DII 2011, respectively. She has also announced
multiple USA Wrestling senior level events
including the World Cup in 2018 and Olympic
Trials this year.

Peg Rees
University of Oregon
While I agree that
now, after 30 years
of P.A. Announcing,
I have ‘the best
seat in the house’,
it wasn’t always
like this. I fought
for what was
actually one of
the worst seats in
the house at the
time because, while listening to poor P.A.
Announcers calling softball games for the
school and the game I loved, I knew that I
could do better.
I played softball at Oregon and appeared
in our first Women’s College World Series
in 1976. I also played Women’s Major Fast
Pitch, and coached high school softball for
seven years. Suffice it to say, I knew how to
verbally wrap up an inning and lead the fans
into the next one. So I started by talking
to the coach and appealing to her interest
in having her team well represented, and
presented, to the public. The coach listened
to my pitch and gave me a shot.
So, for 25 seasons, I sat in a small plywood
box that didn’t face the field squarely, and
only accommodated about 5-6 bodies — the
worst seat in the house! Its only redeeming
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feature was a roof that protected us from
the weather. The crew who work Oregon
Softball games at the new Jane Sanders
Stadium are eternally grateful to the
Sanders family who have provided us with
the state-of-the-art facilities we work in now.
A talented Public Address Announcer adds
immeasurable quality to an event and there
is no question that it’s important for girls
to see and hear women’s voices around
sport. Having a female announcer for girls’
and women’s competitions is fairly rare,
but is a great way to bring attention to the
possibilities that exist beyond your playing
days. So, for young people who have an
interest in public address, I’d say: talk to a
current P.A. Announcer and ask if you can
shadow them. Ask about game prep and
delivery. Talk to coaches about what they
like to hear at their competitions.
It helps to call sports that you have played
or coached, but it’s not an absolute. I’ve
called soccer and lacrosse and never played
a minute of either sport, but you have to
have a willingness to study and learn. Watch
film. Go to games/matches and listen
closely to the P.A. Announcer. What are they
saying and when are they saying it? What
requires an informative tone and what calls
for celebration?
But my strongest advice is for athletic
departments. Seek out (advertise for) young
people who may have an interest in public
address and DEVELOP them. Give them
opportunities to shadow your current P.A.
Announcers. Allow them practice on a live
microphone. Have them call off-season
scrimmages. Let them do occasional
in-game reads to gain some experience in
front of a crowd. It is wishful thinking to
imagine that a qualified announcer will just
appear when you need one. Get proactive!
And I believe most current announcers
would be willing and able to lead some
training. Most of us do P.A. from a place
of passion and would be happy to pass
that along.

Around the Horn with Professionals

H

ave you ever wondered what
professional announcers might want
to ask a fellow announcer about
P.A. Announcing? In this article, five NFL
announcers were provided the opportunity
to do just that. Participating are Mike
Jansen, Indianapolis Colts; John Rooke,
New England Patriots; Dale Carter, Kansas
City Chiefs; Tom Kinder, Cincinnati Bengals
and Chris Fritzsching, Detroit Lions.

Question #1: (Jansen
to Rooke) Hey John,
I hope all is well with
you. How long have
you been the Patriots
P.A. Announcer and
how did you get the
gig?
Answer #1: Mike,
I’ve been the
stadium voice for the
Mike Jansen
Patriots for 30 years.
Since well before
Gillette Stadium was constructed. Quite the
history. As for the job – true story: I was
hosting a live radio show for the station I
worked for in late 91-92, and during the
commercial breaks I would interact with
the audience, engage them with our topics,
other things going on in the world, that kind
of thing. When the show was over (it was a
remote broadcast at a local bar/restaurant
within a hotel downtown), three people
came up to me and identified themselves
as marketing and sales execs for the
Patriots. They loved the way I interacted
with the audience, and how I projected
my voice to make an impact. They told
me their current announcer (there’s only
been ONE other person besides me to be
the Patriots P.A. Announcer, in 60 years)
was retiring and would I be interested in
auditioning.

Question #2: (Rooke
to Carter) Hi Dale,
hope this note
finds you well! Cool
to play along and
share questions and
ideas, right? Sorry
for any intrusion,
but my question for
you would be how
do you balance the
need for providing
“entertainment”
John Rooke
with the need for
providing information to your audience? Or,
is that a concern at all?
Answer #2: (Carter) John, nice to meet
you...virtually! When I started with the
Chiefs 13 seasons ago, I had the idea
that I was the “narrator” of the game.
I’ve come to believe I am the “audio
propagandist” for the Chiefs. I have a dual
role. Fire up the fans and fire up the team.
In that sense, it’s a blend. I think I get the
pertinent information out but, like most of
us, I have specific trademarks that fans
are ready to respond to. It’s all a show and
my job is to, within the rules, tip the scale
in our favor. The coolest thing that has
happened in this job was driving home and
hearing Coach Reid in the post-game press
conference give me a shout out for keeping
the crowd in a game we won!
Follow up (Rooke) Great story, Dale. The
balance we all have to strive to achieve,
from game duties to “entertainment” is
always a precarious one. But bottom line,
what do our hiring managers ask us to do?
I know in my past, the NFL has accused
us/me of “cheerleading.” I’ve never wanted
to be that, but only carrying out what I’ve
been asked to do. So we’re very careful
about rah-rah stuff. I’ve even had the
Commissioner looking over my shoulder
during games – talk about pressure! Haha!
True story. I think he was just looking for a
place to duck and hide, it was right before
the whole Deflategate fiasco.
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Follow up (Carter) Been there! We were
fined twice! I definitely know where the
fences are now!
Follow up (Rooke) Think we had one fine.
Not sure after that, but know that we were
put on “double-secret probation” for a
bunch of stuff that we had to eliminate
from our presentations! Oh well. Nothing
like good football to hold down the fort.

Question #3: (Carter
to Kinder) Hey
Tom. How much
information are
you giving between
plays? At one point
I had my own stats
guy who could
quickly tell me how
far a play went or
how long a punt
traveled. Without
him, I’m restricted
Dale Carter
to what I can quickly
see between down markers. I’m extremely
math-challenged so there is no way I’m
going to calculate a 19-yard pass play on
the fly. Is that information important?
Answer #3: (Kinder) Dale, that’s a great
question, and thanks for reaching out.
I’ve been involved with our Public Address
duties for more than 50 years. First, as a
spotter and for the past 17 years as our
stadium announcer. Back in the 60s and
70s the focus was on keeping the fans
informed. In those days officials didn’t have
microphones and we actually called the
game from the sideline. That enabled us
to hear the officials make calls on the field
enabling us to provide that perspective to
our fans. Had we been in the press box we
wouldn’t have known any more than the
fans sitting in their stadium seats.
In the ‘80s and ‘90s our focus was
expanded to keeping our fans both

continued on p. 6
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Today, the emphasis has once again
expanded to include entertainment.
The P.A. needs to be coordinated with
the entire game day production. Fans
have choices and with the creation of
HD television and rising ticket prices,
not all fans choose to come to Paul
Brown Stadium to see a game. Net,
our game-day experience is very much
focused on keeping fans informed, keeping
them engaged, and just as important,
entertained. NFL teams split ticket revenue
on a 60/40 split between the home
and away team. We very much need our
stadium to be filled to capacity and for all
Bengal fans to have a positive experience
and want to return for future games.
As a result, I have two spotters. One
focuses on the players involved in the play
and the second spotter provides down
and distance information. It’s the second
spotter that provides me with the length
of a big play and or kick. It’s then up to me
to determine how much of that information
is used and is pertinent to our three goals
to keep our fans informed, engaged and
entertained. Here in Cincinnati, Public
Address is a strategic asset and I’m proud
to be a part of it.

Photo Credit: Cincinnati Bengals

informed and engaged. By this time officials
had microphones and could speak directly
to the fan base about the calls they made
during the game. But, our voice inflection
and the timing of our down and distance
calls, especially on third down, began to
be a competitive advantage for the home
team. Today it’s not unusual to energize
the crowd on third down in order that the
opponent not have an easy time to audible
out of a play call. Some P.A. Announcers
are more animated than others.
Tom Kinder

Question #4:
(Kinder to
Fritzsching) As
Director of Football
Education, the title
seems to indicate
that you have a
broader role than
simply handling
Public Address
responsibilities.
What are your
responsibilities
beyond managing
the microphone?

Answer #4: (Fritzsching to Kinder) While
I’m behind the mic at Ford Field as Public
Address Announcer for Detroit Lions home
games and the Quick Lane Bowl, I’m also
“behind the mic” promoting the benefits
and values of football during my full-time
job as Director of Football Education for
the Detroit Lions. Within our Football
Education Division, we provide educational
experiences for children, parents and
coaches focusing on character education,
player health and safety, coaching
knowledge, football and fun.
We do this through the following types of
programs:
1. Summer Camps and year-round clinics
for children ages 6-17.
2. Character education school assembly
programs for grades K-6.
3. Coaching clinics for youth, middle and
high school coaches.
4. Player health and safety clinics for
moms.
5. Halftime Youth Football Games during
Detroit Lions games.
6. High School Football Coach of the
Week/Year.
7. High School Football Game of the Week,
among other programs.
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Involvement in the game as a player, coach
or a fan can be something special and this
is the message we are trying to convey to
all our Football Education participants.
Whether I am in the P.A. booth as the
Public Address Announcer, on the football
field as a coach, or in an elementary
school as a presenter, I will always be
“wearing the mic” to promote all the good
surrounding one’s involvement in the game
of football.

Question #5:
(Fritzsching to
Jansen) Hope you are
well. I’d be interested
in knowing how you
prepare leading up
to each NFL game/
opponent?
Answer #5: Chris,
thanks for reaching
out! I am part-time
with the Colts, so
Chris Fritzsching
I have very little
contact with them during the week in
season. I arrive at Lucas Oil Stadium just
over three hours before a game. We have
a marketing meeting with game day staff.
Our director and producers go through our
final script. After the meeting I head to the
P.A. booth located within production control
for the stadium.
The last two seasons we have been using
Shoflo for the game script management, so
I typically will get my computer fired up and
open up Shoflo. There have been several
occasions this season where my computer
lost Internet connection. Therefore, I
always keep a printed version nearby.
The next thing I do is fill out my Colts team
introduction script. My spotter prepares
rosters of both teams for me which are
enlarged versions from the game day flip

continued on p. 7
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card. He’ll then indicate inactives and write
in players that have been added.
After I have that, I will write in the
pronunciations of the names of
opposing team players that are difficult
to pronounce. For some time now a
pronunciation guide is on the game day
flip card. If someone is on the roster, but
is not listed in the pronunciation guide, I
will reach out to the opposing team’s PR
people for the information.

Once I have all that done I will go through
the team intros and practice. I will also
go through the script and get familiar with
all of my reads for time out marketing
reads, check presentations, community
recognition, etc. Once I have all that done
I will go down to the concourse level and
walk around and watch the fans come in.
About an hour out from kickoff I am back
in the booth going through the team intro
script and game day script one more
time. About 20 minutes before kickoff
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the pre-game gets rolling starting with
the FedEx game ball delivery, team intros,
National Anthem and kick off. This is my
24th season with the Colts, and I enjoy
every ounce of it!
Follow up (Fritzsching) Thank you for the
reply and the insight on your pre-game
preparation. Fascinating to hear how each
P.A. Announcer performs his/her craft.
Glad to hear you are still enjoying it. Love
Lucas Oil Stadium. The photo from your
booth is outstanding!

Is Announcing at the Professional Level
a Full-time Job?
By Bob Tayek, Stadium Announcer
Cleveland Guardians

THE
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s it feasible for an individual to make a
living as a professional P.A. Announcer?
Possibly, but I believe that the only
way that could be accomplished is if the
announcer is employed by the professional
team in an additional capacity, i.e.,
marketing or sales. There simply are
not enough games or year-round events
to accommodate a worthwhile, full-time
salary. Even with an 81 game major league
baseball home schedule, an individual
would need to command $500 per game
to even begin receiving a decent annual
Bob Tayek
salary, and I don’t know of any team that
pays that much per game.

VOICE

Indians broadcasts, I served as a consultant to the ball club. I
began my announcing career at Ohio University where I was given
wonderful opportunities to do Public Address for Bobcat football
and basketball games as well as hundreds of play-by-play radio
broadcasts of high school sports. That college experience led to
hundreds of play-by-play broadcasts in small market radio.
In conclusion, Public Address Announcing at any level, but
particularly in professional sports, is a real balancing act.
One has to treat it as full-time vocation, but at the same time
accommodate the other demands for making a living.
Bob Tayek has been Public Address Announcer for the Cleveland Indians/
Guardians for the past 22 seasons. His credits include numerous play-off
games, the World Series and the MLB All-Star game.

I was always under the impression that the P.A. Announcer’s
position was part-time or he/she was employed as an
independent contractor on a per game basis. That is my
knowledge, historically, in the Cleveland market. I also believe
it would be difficult to announce full-time for more than one
professional sports team, not impossible, but scheduling
conflicts alone would make it very difficult and I believe the clubs
do like exclusivity for their announcers.

Photo Credit: Cleveland Guardians

In my case, I was asked to audition for the Indians, now
Guardians, Public Address position and was later offered the
job. Unfortunately, I had to refuse based on too many scheduling
conflicts with my full-time position as the Director of Media and
Public Relations for the Catholic Diocese of Cleveland. Later
that season, the newly hired announcer left the post because
he accepted a full-time position in broadcasting. I filled-in for
the second half of the year. The real blessing came before the
start of the next season. I had wonderful bosses at the Catholic
Diocese. The bishop and my immediate superiors were all willing
to accommodate my schedule, its conflicts, and allow me to work
the 70-plus games from April through October. I always have
wondered how other P.A. Announcers have been able to work out
those demands.
Regarding the salary and remuneration, I fully acknowledge that
this has been a great part-time job. As I explained in author
Tom Jones book, Working at the Ballpark, published in 2008,
announcing Indians baseball allowed me to put my two children
through private school.
I gravitated to the Indians/Guardians P.A. job through a career
in radio and television in news and programming at a variety of
Cleveland/Akron radio and television stations. At one point, while
serving as Program Director at the radio station producing the

P.A. Announcing at any level, particularly in professional sports, is a real
balancing act.
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Championship Announcers Represent the
Best of State High School Associations
By Matthew Gillespie, Assistant Executive Director
Tennessee Secondary School Athletic Association, Hermitage, TN
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M

aking it to
the state
championship in any sport is
the ultimate goal for
every student-athlete
and coach. It’s at
the top of the list
for every team at
the beginning of the
season. The best
of the best are the
ones, sometimes
Matthew Gillespie
with a little luck, that
reach their goals to compete for the state
title at the end of the season. It’s their
“Super Bowl” or their “World Series.” It’s
as big as it gets.
Every state association across the country
strives to provide the best atmosphere and
experience at these championship events,
first and foremost for the student-athletes,
as well as the coaches, fans, media, and
others in attendance. The venue itself,
the locker rooms, the music, pre-game
festivities, concessions, video boards, and
so many other things are all part of the
experience. Another extremely important
piece to the big puzzle that is the “state
championship experience” is the Public
Address Announcer.
The P.A. Announcer at a state
championship game or tournament has
a role that’s just as important as any at
the event. They are the voice that sets
the tone. They are the only voice that
everyone in the arena or stadium hears.
Sure, this is true for every venue across
each state during the regular season, but
that’s a voice fans are familiar with. It’s
the welcoming sound they are used to
every Friday night on the football field, or in
the home gymnasium for each basketball
game in the winter. It’s the voice of maybe
a neighbor, uncle, local insurance agent, or
parent that fans become familiar with game
after game, and year after year. At the

State high school championships feature qualified announcers who must adhere to high expectations.

state championship, it’s not a voice they
know, but one that will leave an impact on
their experience at the game or tournament
they have all strived to get to all season
long. It’s the event many will remember for
a lifetime.
Probably every announcer we’ve been
fortunate to have behind the mic at state
championship events in Tennessee has
had a great resume and background. But
that doesn’t completely prepare them for
their role at these events. They have to
be neutral, but at the same time provide
excitement in their calls during the game
for both teams equally. It’s a task they
haven’t been called upon all year. Whether
their experience during the year has been
at another high school, a college, or even
professional team, their role as the P.A.
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Announcer at their home events is much
different than that of the neutral stance
needed for the championship.
If you’re fortunate enough to find that great
voice who is clear, punctual, and most
importantly provides excitement to the
event that many will remember for years
to come, hang on to them. Show them
appreciation. They set the example and
tone for the event that you want everyone
to remember as a positive experience.
Matthew Gillespie joined the Tennessee
Secondary School Athletic Association (TSSAA)
in 1999, where he is Assistant Director. He is
in charge of media relations, state records and
oversees the Annual Mr. Football and Mr. and
Miss Basketball Awards. He is also the staff
administrator for bowling and golf.

NASPAA’s Favorite Photo Revealed

F

or 18 years, the NASPAA has been
privileged to have a variety of
photographs to run with articles in its
newsletters, particularly The Voice. These
photos have contributed significantly to
the interest of the articles. With this issue
of The Voice being the final issue, the
NASPAA thought it would fun to feature
NASPAA’s favorite photo.

You may recall that on April 29, 2015, the
game between the Baltimore Orioles and
the Chicago White Sox at Camden Yards
was closed to fans because of protests
over the death of Freddie Gray—a first in
Major League Baseball history. The article,
which appeared in the June 2015 issue of
The Voice, was written by Richard Keller,
CPAA, and resident of Baltimore.
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One of the photos that ran with his article
was one that no one thought would ever
be witnessed again. Surprisingly just five
years later, the scene was repeated at
sports events across the country due
to Covid 19. (The historic photo below
was taken by Todd Olszewski/Baltimore
Orioles.)

On April 29, 2015, the game between the Baltimore Orioles and Chicago White Sox was played without fans—the first time in Major League Baseball history.

NASPAA DISCLAIMER
The concepts, recommendations and strategies offered by the NASPAA are for general instructional purposes only and should not
be used as a substitute for legal advice. While the information and recommendations offered have been compiled from sources
believed to be reliable, the NASPAA makes no guarantee as to, and assumes no responsibility for, the correctness, sufficiency, or
completeness of such concepts, recommendations or strategies. You are instructed to seek the advice of your school’s legal counsel
before incorporating any such concepts, recommendations or strategies into the management or conduct of your school’s public
address announcing program. Other or additional safety measures may be required under particular circumstances of your school’s
athletic program.

THERE ARE NO WARRANTIES OF ANY KIND, EXPRESS OR IMPLIED, INCLUDING, BUT NOT LIMITED
TO WARRANTIES OF PERFORMANCE, MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.
In no event will the NASPAA, its agents or employees be liable to you or anyone else for any decision made or action taken in
reliance on the information contained herein or for any consequential, incidental, special or similar damages.
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Meg Seng Receives NFHS Citation

M

eg Seng, CMAA, and NASPAA
member, received the NFHS Citation
at the 52nd Annual National
Athletic Directors Conference in Denver,
CO. The award is presented annually to
outstanding athletic directors in recognition
of contributions to interscholastic athletics
at the local, state and national levels.
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Seng is in her 37th year mentoring high school
student-athletes in Ann Arbor, MI, having served
as a teacher, coach and athletic administrator at
Huron High School and Greenhills School. She has
been the athletic director at Greenhills since 2003.

Meg Seng

Milestone Achieved by Announcing
at Two Different Levels

D

arrel Neese, CPAA, achieved a personal
milestone by announcing 1,000 events.
Neese, who announces at the high school
and junior college levels, began his announcing
career in 2008. For Custer County District High

Darrel Neese
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School (Miles City, MT) he announces football,
boys’ and girls’ basketball, and volleyball. For Miles
Community College, he announces basketball,
volleyball, baseball and softball.

NASPAA Signing Off
By Brad Rumble, NASPAA Executive Director
Gladstone, MO

THE
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ighteen years ago, when I started
the NASPAA, my goal was to help
raise the level of professionalism of
P.A. Announcing and draw attention to the
important role that P.A. Announcers play
in helping administer athletic events. At
that time, for those of you who have been
announcing awhile, you may remember that
the appreciation of P.A. Announcing was
not what it should have been. That was
something the NASPAA put on its
“to do” list to change from day one.
As the NASPAA prepares to shut down
at the end of the month, I couldn’t help
but reflect—just a little, I promise. Of the
NASPAA’s accomplishments, many were
P.A. Announcing firsts such as:
• Being the only national professional
association for P.A. Announcers
• National clinics
• Online certification course
• National award program (Bob Sheppard
P.A. Announcer of the Year)
• Annual recognition of P.A. Announcing
through NFHS High School Activities
Month
• Affiliate Memberships consisting of key
national and state associations and
organizations
• Monthly newsletters

I would like to
express my
appreciation to
everyone who
contributed articles
and information
to The Voice
and the NASPAA
e-newsletter. It was
a team effort, and
we had a great
team!

Brad Rumble

What the NASPAA was able to accomplish
would not have been possible without our
sponsors—Clell Wade Coaches Directory,
which provided layout and dissemination of
the NASPAA e-newsletter and co-sponsored
the Bob Sheppard P.A. Announcer of
the Year Award with Balfour, provider of
championship rings for award recipients.
Rounding out the trio or sponsors is Sound
Director, specialists in in-game audio
software.
I would be remiss if I didn’t recognize the
two individuals who also played a role in
NASPAA operations. Overseeing editing
of The Voice and the NASPAA e-newsletter
was Rick Wolff, professional writer and
editor and sports enthusiast. On layout and
graphics of The Voice was Larry Rohling,
whose expertise and creativity enhanced
the appearance of each issue. Just as
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the spotter is to an announcer, these
individuals were to me. It didn’t make
any difference if there were last minutes
changes or what some might believe were
unrealistic deadlines or turnaround times,
they never let me down!
Last, but not least, are members of the
NASPAA Board of Directors: Tom Busch,
Gary Williams, Jeff Kurtz and Mark Mills.
The success that the NASPAA enjoyed
was attributed to their expertise, guidance
and support. There wasn’t anything they
wouldn’t do for the association. Their
work behind the scenes for the good of
P.A. Announcing will never receive the
appreciation that it deserves. They were
the best!
Thank you again for allowing me the
opportunity to work for you and with you.
It’s been a pleasure. In closing, if there’s
one thing that you should remember from
your time with the NASPAA, it’s that the
mic is always on!
All the best to you and continued success
with your announcing!
Brad Rumble

Affiliate Members
THE

VOICE

The following associations and organizations are NASPAA Affiliate Members. NASPAA Affiliate
Members share the same core values and similar P.A. Announcing philosophy as the NASPAA.
The NASPAA serves as the P.A. Announcing resource for NASPAA Affiliate Members.

Pennsylvania
Interscholastic
Athletic Association

Ohio High School
Athletic Association

Mississippi High
School Activities
Association

Missouri State High
School Activities
Association

Kansas State High
School Activities
Association

Georgia High School
Association

Tennessee Secondary
School Athletic
Association

College Sports
Information Directors
of America

National Junior
College Athletic
Association

National Association
of Intercollegiate
Athletics

National Federation
of State High School
Associations

Indiana High School
Athletic Association

Oregon School
Activities Association

Louisiana High
School Athletic
Association

American Legion
Baseball

Michigan High School
Athletic Association

Texas University
Interscholastic
League

Mississippi
Association of
Coaches

Washington
Interscholastic
Activities Association

Iowa High School
Athletic Directors
Association

Kentucky High School
Athletic Directors
Association

North Carolina High
School Athletic
Association

Illinois High School
Association

PONY Baseball
and Softball

California
Interscholastic
Federation

National Association
of Sports Officials

Football Writers
Association of
America

Cotton Bowl Athletic
Association

U.S. Basketball
Writers Association

Iowa High School
Athletic Association

HI

GH

SCHOOL A
TH

LE

Oregon Athletic
Directors Association

New York
State Athletic
Administrators
Association

NION
CU

I OWA G I
R

TI

LS

National
Interscholastic
Athletic
Administrators
Association

FO

UND

2
ED 19

7

Iowa Girls High
School Athletic Union
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